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Supporting the rich dietary life of people around the world and
realizing sustainable agriculture

From Spain, Agro2Agri

In 2017, the Ajinomoto Group acquired Agro2Agri S.L. (“A2A”), a Spanish company with subsidiaries in the
agricultural materials business, to expand and specialize its agricultural materials business. A2A
manufactures and markets biostimulant products, mainly based on amino acids, and has a B2B business
that supplies raw materials to agrochemical and fertilizer manufacturers, as well as several subsidiaries
that conduct marketing and sales for B2C customers. With its strength in product development, the
company currently operates in more than 60 countries around the world.

Biostimulants are different from agrochemicals, which protect plants from biological stresses, such as
diseases and pests, in that they reduce non-biological stresses, such as high and low temperatures and
drought damage. By mitigating non-biological stresses, biostimulants reduce damage to plants caused by
climate and soil conditions, and support healthy plant growth. Our biostimulants support the healthy growth
of crops by using Ajinomoto Group's unique scientific approach, “AminoScience.”

Ajinomoto Group will work with stakeholders to realize ASV (Ajinomoto Group Creating Shared Value), and
through its biostimulant business using “AminoScience,” contribute to improving agricultural efficiency,
increasing the quality of crops, and reducing environmental impact. Please take a look at how the
Ajinomoto Group is at the forefront of trends in sustainability in the agricultural sector.
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Official website of Ajinomoto Agro Solutions: https://www.ajiagrosolutions.com/
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The Ajinomoto Group will contribute to the well-being of all human beings, our society and our planet with “AminoScience” based
on the corporate slogan “Eat Well, Live Well.” The Ajinomoto Group has offices in 34 countries and regions, and sells products in
more than 130 countries and regions. In fiscal 2023, sales were 1.4392 trillion yen (9.9 billion U.S. dollars). To learn more, visit

www.ajinomoto.com.
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