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|| Basic Intellectual Property Policies

The Intellectual Property Department’s mission is to contribute to
maximizing profits and enhancing corporate value by promoting concrete
measures together with R&D and business departments based on the following
three basic policies.

Basic Policies

1) Improve the quality and quantity of intellectual property results by
nurturing a climate of creating and utilizing intellectual property
throughout the Group.

2) Implement a policy for use of intellectual property to promote its strategic
use globally.

3) Minimize risks including infringement of others’ intellectual property rights with
appropriate surveys and by dealing properly with third-party intellectual
property rights.

|| Organization of the Intellectual Property Department

The Intellectual Property Department of Ajinomoto Co., Inc. supervises
intellectual property (patents, designs, trademarks, etc.) for the entire
Ajinomoto Group in cooperation with related departments and managers at
Group companies. In addition, Intellectual Property Expert Co., Ltd. specializes
in surveys and in maintenance and management of intellectual property rights.
Globally, the Group has resident staff in Virginia, U.S.A., specialized staff in
Moscow, and key persons designated in each country of ASEAN to handle
intellectual property-related duties together with the Intellectual Property
Department. The three bases in Japan, the U.S.A. and Russia cooperate to
secure strong patent rights, particularly in biotechnology.

|| Contribution to Business (Highlights)

(1) Ajinomoto Co. has filed an application for a new type of trademark, a sound
logo consisting of the melody and lyric “A-JI-NO-MO-TO” that are used in
television commercials and other advertising. The first sound trademark
filed in the food industry, it has been widely covered in the mass media, and
was registered in November 2015 (trademark registration number
5805582). As a result, the corporate brand is now protected by trademark
as a sound in addition to the letters “~4JINOMOTO”. Going forward,
Ajinomoto Co. will aggressively protect its brand from various standpoints,
and aims to further establish and enhance the value of its brands, starting
with the corporate brand.

(2) In the field of feed-use amino acids, Lysine, which is an essential amino
acid for cattle, is difficult to use in ruminants in the same formulation given
to poultry and swine, because it is broken down before it is absorbed due to
the complex digestion and absorption process unique to ruminants.
Ajinomoto Animal Nutrition Group Inc., a wholly owned subsidiary of
Ajinomoto Co., successfully formulated a Lysine that is usable for cattle by
applying its proprietary manufacturing technology. This product was
launched in April 2011 as AjiPro®-L by Ajinomoto Heartland, Inc. (United
States). The formulation of this Lysine has led to increased productivity of
dairy cows and improved feed conversion. Ajinomoto Co. applied for a
patent for the manufacturing technology for AjiPro®-L, and a patent was
registered in the United States in November 2015 (U.S. patent number
9173420). Ajinomoto Co. has also established rights in major countries
such as Japan, China and Australia.

|| Enhancing Intellectual Property Education

Researchers receive practical training that includes patent and document
searches using a database as well as intellectual property training based on
years of experience and career level, while marketers are given training on
trademarks. In addition, intellectual property staff conduct training at affiliated
companies overseas on the basics of intellectual property rights, methods of
exploitation, rules for indication of trademarks and other matters.

In fiscal 2015, about 40 seminars were attended by a total of approximately
1,200 participants.

Note: In this document, the Ajinomoto Group is referred to as “the Group.”
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OIFEHEDHSIKR @Status of Patent Rights
- ARV Y VERITAjiProo-LI ICR245F 2 4D, HEEDKRETE - Two patents for AjiPro®-L, a Lysine formulation for dairy cows, were
FENEL, registered in the United States, where the product is manufactured.
CBENUFRNUAYT IR —RICHR IS TS RSB T - An opposition was filed to the patent related to mayonnaise in an oxygen barrier

gy g - i _ bottle, but the Japan Patent Office rendered a decision to maintain the patent.
ERIFELLD, FEFTBRFHEMTT SEDRELE TLELI. - A third party filed a request for a trial for invalidation of the patent related

- BEEMERTRE[ TV T o] [CHRIFFHIHU THE=E LTS to Glyna®, a food product with functional claims, but the Japan Patent
DFEKRZEINFUID BTS2 T 5 BEDERZ T UE LI, Office rendered a decision to maintain the patent.

|| ERODFE () $SEF DI ITEF N DR

ISFUR - UL GRESBAERR) Tld. 2015 EQBHFEEBEC
B THHITF A DIBEIEEEE U T3 HE NS M DRI CEE L _ _
T. [BRER MHEHNNSY+7 2015 RELTVET (GF). R Name N Tt
IR NN 2 VAR, BEHEILT 5 LT, HEBR

BRRER ENHS+2752015
2015 Ranking of Capability to Prevent Other Companies
from Obtaining Patent Rights in the Food Industry

1 RO (¥F) Ajinomoto Co., Inc. 362

tE%?ﬁ?ﬁ?ﬁi’ﬁ%%ﬁ{%ﬁbt L\éﬁﬁg’grgltﬁtbtb‘igo 2 q;u ym_}b}“,{ yg“z (HE) Kirin Holdings Company Limited 258
3 BEBR—ILT 4 VTR #F) Meiji Holdings Co., Ltd. 174

|| Impact of Ajinomoto Co.’s Patents on Other Companies’ Patents 4 BATIETEE #) Japan Tobacco Inc. 167
In the course of its patent examinations in 2015, Patent Result Co., Ltd. 5 A=MA) - AIOE e, Bio 154
(based in Taito-ku, Tokyo) compiled the number of patents in each industry that 6 7YER—ILT 12T () AsahilHoldings, Inc. 143
were cited as reasons for rejection of another company’s patent and 7 BEIXTZILT (#) MEGMILK SNOW BRAND Co., Ltd. 142
announced its “2015 Ranking of Capability to Prevent Other Companies from 8 YV KhU—R—ILT« YT Z(#) Suntory Holdings Limited 131
Optaining Patent Rights in the Fopd Industry” (chart to the r!ght). .Companiqs 9 (k) BB T — TAM Nisshin Seifun Group Inc. 123
with a large number of patents cited are advanced companies with extensive 10 BELAUTT—F @) The Nisshin OIliO Group, Ltd. 120

prior art that blocks other companies from obtaining rights.
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Source: Patent Result Co., Ltd.
Company names are based on the announcement by Patent Result Co., Ltd.
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1403 1,467 1385 1397 1392 @ 130 “AJINOMOTO GLOBAL FOOD COMMUNICATION SYMBOL”
N SEHAO—AVETSYRA—VOEHEDY
AJIWNMOSE‘MQTO 129 Umami Slogan and Brand Parts Combination
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