FY2020Forecast by Segments May 25, 2020
Revised at July 8, 2020
Revised at July 30, 2020

( FY2020 Forecaset based on the following assumptions. )

+The state of emergency declarations, lockdowns, and other measures will be lifted by the second quarter in each of the countries where the Ajinomoto Group operates its business, but economic activity during this
period will be significantly impacted.

«Although economic and other activity will recover gradually from the third quarter, it will continue to be impacted by the onslaught of a second wave of COVID-19 in some regions such as North and South America.

(¥ Bilion)
9M- 1H- Q1-
FY2020 | FY2019 Yoy FY2019 | FY2019 | FY2019 FY2018 | FY2017 .
Forecast | Results Results | Results Reasons for YoY Change or Main Measures
Change Results | Results | Results

Sauces & Seasonings
Sales 1,031.7| 10846 A 529 8114 525.1 260.8| 1,100.0| 1,087.4||Decrease in sales of sauces & seasonings expected: demand for restaurant and industrial-use products is declining due to a decrease in
for eating out despite increasing demand for home-use products due to an increase in at-home dining both in Japan and

overseas.
Seasonings and Foods 613.3 6417| A 283 485.5) 308.3 152.0 643.7 6413
lQuick Nourishment
IDecrease in sales of quick nourishment expected: some regions overseas are forecast to decrease despite increasing demand for home-
Sauces & Seasonings 270.4 2930/ A 225 2211 141.9 69.6 295.6 293.2| |use products due to an increase in at-home dining in Japan.
Solutions & Ingredients
Quick Nourishment 189.2 193.6 A 43| 145.6 88.9] 43.9 1934 195.4| |Decrease in sales of solutions & ingredients expected: demand for restaurant and industrial-use products is declining due to a decrease in
for eating out.
Solutions & Ingredients 153.6 155.1 A 15 118.6 77.3] 38.3| 154.6 152.5
[Frozen foods
Frozen Foods 187.4 2112 A 238 157.3 103.2 51.3] 213.0 207.5| |Decrease in sales of frozen foods expected: in Japan, demand for restaurant and industrial-use, primarily foodservice and school meals, is
by alarge amount, despite growing demand for major categories of home-use products, such as Gyoza; overseas, demand for
foodsenvice is decreasing by a large amount, despite demand for retail growing by alarge amount
Frozen Foods 187.4 2112 A 238 157.3 103.2 513 213.0 207.5
(Amino Acids
Helthcare and others 230.9 2316 A07 168.5 113.5 57.5] 2432 238.5| |Decrease in sales of amino acids expected due to decrease in demand for amino acids for foods because of the cancellation of sports
levents, despite increasing demand for amino acids for pharmaceuticals.
IDecrease in sales of bio-pharma service business (old name: pharmaceutical custom manufacturing) expected due to delays in
Amino Acids 95.4 98.5 431 67.6 46.2] 23.6 94.0| 82.1| |customers’ development plans.
Amino acids for Speciatty Chemicals
pharmaceuticals and foods 4.0 325 230 125 425 36.5 |[Increase in sales of specialty chemicals expected due to expanded data center server and network applications.
Others
Bio-pharma service 54.5 35.0 23.0 11.0 51.5 46.0 | [increase in sales expected overall: from increased demand for personal care ingredients and temporary price increases in animal
Inutrition.Decrease in sales in sports nutrition due to a decrease in sports events.
Specialty Chemicals 37.5] 36.3| 1.2 27.0| 17.7 85 32.7] 29.1
Others 97.8| 96.7] 1.1 73.8] 49.6 25.2] 116.4 127.1
Sauces & Seasonings
Business profit *1 77.0 1012) A 241 82.6] 47.1 26.8] 93.8] 97.8| |Decrease in profit from sauces & seasonings expected due to decreased sales.
lQuick Nourishment
Seasonings and Foods 68.3 816 4 132 68.1 38.6 220 74.0| 771 [increase in profit from quick nourishment expected due to no Promasidor Holdings Ltd. impairment loss, which was accounted for in the
lprevious year, despite reduced sales.
Sauces & Seasonings 50.3| 622 A 11.8] 48.3 29.9) 15.1 58.8| 57.8|
Solutions & Ingredients
IDecrease in profit from solutions & ingredients expected due to decreased sales.
Quick Nourishment 17.1 16.8 0.3] 13.6 5.2 5.0 16.2 20.3|
Solutions & Ingredients 21.8| 22.8| 409 20.3| 13.1 6.8 19.5 19.3
Shared companywide expenses A210] A 203 A07 A 142 496 A50 A206 4204
[Frozen foods
Frozen Foods A4 0.0 442 22 1.3 07 A8 3.2| |LLarge decrease in profit from frozen foods expected due to decreased sales
Frozen Foods 22 6.5 443 6.6 4.4 2.3] 47 9.6|
Shared companywide expenses 463 A65 0.1 A 44 430 A 16 A65 464
[Amino Acids
Helthcare and Others 12.8 19.5 466 123 74 4.0 21.6| 17.4 [Decrease in profit from amino acids expected due to decreased sales.
Speciatty Chemicals
Amino Acids 10.1 14.7 A 4.6 8.6| 5.5) 27 125 9.9| [Decrease in profit from specialty chemicals expected despite increased sales.
Others
Specialty Chemicals 13.1 13.6 404 10.1 6.5 3.0 15 9.4/ lincrease in profitin animal nutition expected due to increased sales.
IDecrease in prolfitin sports nutrition expected due to decreased sales. Overall decreased profit expected
Others A 24 A1 A12 409 A12 0.1 5.2 5.6
Shared companywide expenses AT9 ATT 402 A54 A37 A19 AT76 AT5

9M- 1H- Q1-
FY2020 | FY2019 FY2018 | FY2017
Other Forecast | Results Yoy FY2019 | FY2019 | FY2019 Results | Results Reasons for YoY Change or Main Measures
Change Results | Results | Results

Sales 16.2 15.3 0.8, 10.9 7.0 2.8 14.2 27.3]
Increase in profit expected primariy due to no impairment losses in equity-method affiiates of the Company, which was accounted for in
Business profit *1 09| A 19 2.9) 0.6| 0.4 07| A 08] A 2.1||the previous year.
Shared companywide expenses A7 422 0.4 A 15 A 10 A05 426 422
9M- 1H- Q1-

FY2020 | FY2019 FY2018 | FY2017

YoY FY2019 | FY2019 | FY2019

Consolidated Forecast | Results Change Results | Results | Results Results | Results
Sales 1,048.0| 1,100.0| A 520 8224 532.2] 263.7 1,114.3| 1,114.7|
Business profit *1 78.0| 99.2 A 212 83.3| 47.6| 27.6) 93.2 95.6

Notes:Z,Nond\sdosure

(kalic) Approximation

*1 Aprofitindicator defined by Ajinomoto for administrative purposes
Sales - Cost of sales - Seling expenses, Research & development expenses and General & administrative expenses + Share of profit of associates and joint ventures
*2 Untilthe fiscal year ended March 31, 2020, the Group's four reportable segments were Japanese Food Products, Interational Food Products, Life Support, and Healthcare.
From the fiscal year ending March 31, 2021, the Group will revise ts reportable segments into three: Seasonings and Foods, Frozen Foods, and Healthcare and Others, reflecting the transition to a global management system for each business field.

(Reference ) Sales forecast by Business & Geographical Area (¥ Billion)
Sales Japan Asia Americas EMEA Total

Seasonings and Foods 284.1 (2.5) 2323 (A 19.1), 649 (A 10.2) 31.8 (A 1.5) 613.3 (A 28.3)
281.6 251.4 75.1 334 641.7

Frozen Foods 946 (A 29)| 35 (0.1)] 824 (A 17.5) 6.7 187.4 (A 238)
97.5 3.4 100.0 10.1 211.2

Helthcare and others 87.1 (A 29) 12,0 (1.1) 56.4 (A 3.6) 752 @.7) 230.9 (A 0.7)
90.0 10.9 60.1 70.4 231.6

Other 151 (A 02) 02 (02) R R 7.0 (7.0) 162 (0.8)
15.3 0.0 - - 15.3

Total 4811 (A 3.5) 248.2 17.5) 203.9 (A 31.4) 114.6 (0.5)] 10480 (4 520)
484.6 265.8 235.3 114.1 1,100.0

Upper row; FY2020 forecast, lower row; FY2019. Figures in parentheses represent Y o Y change.

Impact of the Spread of the New Coronavirus Disease(COVID-19) on FY20 forecast (¥ Billion)
Japan Gversea(Asia, Americas, EMEA) Total
Sales Business profit Sales Business profit Sales Business profit
St d Food:
easonings and Foods A 47 402 4338 4138 438 A4
Frozen Food:
rozenFoods 437 410 A17.0 441 420 A05
Forward-fooking statements, such as business performance forecasts, made in these materials are
Helthoare and others 460 430 4 10.8] 4056 416 403 based on managements eslimates, assumptions. and projestions at the tme of publication and do not
Tepresent & commiment fom Alnomoto Co..Inc. that they wil b5 achieved. A nimber of actors
e i Caise ctual esis (ol matray for xpoctalons
sdied T9UTEs a7 Included 1 thee Matehals o rerence.
A 144 443 4618 A 185 AT76 422 ‘Amounts présented n these materials are rounded cown




