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®Forward-looking statements, such as business performance forecasts, made in
these materials are based on management's estimates, assumptions and
projections at the time of publication. A number of factors could cause actual

results to differ materially from expectations.

® This material includes summary figures that have not been audited so the

numbers may change.
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Today’s Message AINOMOTO

« The ICT sector is a key growth area that continues to expand, driven by
the increase in volume of data and the adoption of Al. Staying ahead of
these technological advances and leveraging our high-speed
development system, we are achieving growth centered around
Ajinomoto Build-Up Film™ (ABF™),

 Moving forward, we will continue to stay ahead of technological
advances so that our products remains the de facto standard, and aim
for both the creation of social value and sustainable business growth.

» Today, | will explain our growth strategy for the Electronic Materials
Business, and offer a virtual tour of our new plant in Gunma Prefecture
that began full-scale operation in 2025.
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Growth Strategy for the Ajinomoto Group AIINOMOTO

By leveraging “AminoScience,” which is the source of our unique strengths and
competitiveness, we will create greater social and economic value (growth potential)
across our four key growth areas and increase our corporate value.

“ AminoScience” Eat Well, Live Well.

Healthcare

Growth Social
Value

» Today, | will discuss the ICT sector, the Electronic Materials Business.
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The ICT Sector: Changes in the Environment Surrounding 041',
Semiconductors AJINOMOTO

Semiconductors continue to evolve along with higher performance and higher density, with
further advances expected to come. Accompanying this are advances in package substrates,
which present sustainable growth opportunities for related materials.

Sharp increase in demand for data processing INEEEED L eneriggrc;;ili,lensg\t;on el e [eee

« The amount of data being processed is rising * As energy consumption by data centers rises
sharply due to the adoption of generative Al, 10T, etc. sharply, the control of energy consumption has

* In response to the growing need for higher become a key issue
performance, in addition to the evolution of chips  In addition to energy-efficient chip designs,
themselves, system integration through chiplet improving energy efficiency through mounting and
technology and advanced packaging is advancing packaging technologies has become essential

» We will leverage these changes as growth opportunities to
grow our business sustainably.
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The ICT Sector: Electronic and Other Materials Business 04]'}
Centered Around ABF™ AINOMOTO

The Electronic Materials Business, centered around ABF™ is expanding and continues to
evolve in response to the growth of the semiconductor market. Accounting for approximately
30% of business profit for FY2025, it is a key business driving Company-wide growth.

Electronic and Other Materials Business: share of
Company-wide business profit

Electronic and

Other Materials *Includes functional materials,
Business* such as adhesives, in

addition to electronic

materials

ABF™_ the core material driving our growth
Other in the ICT sector
ABF™ js an insulation film used between
buildup layers for semiconductor package
substrates. As the de facto standard, with a
market share exceeding 95%, ABF™ continues
(Pie chart shows FY2025 results) to evolve in response to the growth of the

semiconductor market.
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The ICT Sector: The High-Speed Development System AJINOMOTO

Making our development, mass production, and customer support work at high speed in a unified
system, we are turning the speed with which we co-create value with customers into a
competitive advantage.

The High-Speed Development System

Product » Mass » Customer .
development production support Unified system

Move between all phases at high speed in a unified system We drive the unified system at high

9 3 speed, from development to supply

Prepare multiple Anticipate and prepare for

total solutions. improvement requests.
w Higt_\- Make proposals swiftly Tru St
gxceptional quality based on feedback.
capabilties (rg)‘&r;?,léls:p samples of iusalll Propose total solutions
- terial .
ment of MAteras evaluation . We earn trust through speed and
. (s materials L] ;
Ui ass ‘v o quality
& ” [
Customers’ . .
1 ot e Customer 4 Technological foundation

Stay ahead of customer

Persist until our (“AminoScience”)
needs.

solution is adopted.

Maintain a healthy sense It is people who sell

of urgency ¢ " products “AminoScience”-based technologies
( for analysis and quality control are
the source of our competitiveness

High-speed development (speed X CHANTO) X trust = Sustainable growth

Copyright © 2026 Ajinomoto Co., Inc. All rights reserved
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The ICT Sector: Staying Ahead of Technological Advances y

1JINOMOTO.

We stay ahead of technological advances and changes in
demand structures to continue growing sustainably.

Advances in CPO Creation of new
(co-packaged optics) business areas
Environmental changes Environmental changes Environmental changes
Semiconductors are accelerating toward Co-packaged optics and high-speed New markets are expanding in sectors
even higher performance and density transmission are becoming more such as energy and biotechnology
due to the increase in the amount of data important for energy efficiency
and use of Al Our response
Our response We are developing and commercializing
Our response We are supporting next-generation new applications (electrodes, sensors,
We are proactively responding, mainly mounting technologies by developing etc.) based on our technologies for
with ABF™, to the increasing level of materials and collaborating with the materials
requirements for packaging industry

» Ensure that our products remain the de facto standard in the ICT sector
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Achieving a Competitive Advantage and Sustainable Growth by aqi,
Integrating Our Intangible Assets AJINOMOTO

By organically linking our technology, human resources, customers, and organizations, which
collectively make up our intangible assets, we will continue to establish a competitive advantage

and achieve sustainable growth.

Co-innovating
. Realizing ASV management
The connection between our

four intangible assets

Moving toward the No. 1 organization

for high employee engagement
* Human resources that connect technological (Moving toward direct dialogue\
/ Moving toward value \ assets and customer assets to generate with global consumers and
creation using our unique '".novat'on . . co-creation with customers
technology assets . Dlver.s_,e human I'eSOL’JrceS that empathize with . Diverse and global ‘ q
the Ajinomoto Group’s Purpose global customers an

their loyalty

V - The double-wheel model of

“Food Products and Bio & Fine
Chemicals” x “B2C and B2B”

N /
V

* “AminoScience”
e.g., Deliciousness Technology,
leading-edge bioscience and fine
chemical technologies
&Strategic intellectual property portfolio /

N

Technology Customer

Connectin Connecting

assets with with

customers technology

Organization assets

An organizational foundation « Purpose » Brand
supporting the co-creation of

social and economic value .
(ASV management) * “Ajinomoto Group Way”

+ ASV management » Respecting local culture
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