Medical Food Business Briefing
Ajinomoto Cambrooke, Inc.

Rick Jentis, President
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Ajinomoto Cambrooke’s Commitment
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OUR FOCUS

Our Patients
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Our patients require specialized nutrition solutions

L Metabolic Patient 1 L Ketogenic Patient W L Gl/Allergy Patient W

#/ A b

Born with Inborn Error Have tried Rx medications Have a severe allergic

of Metabolism and still do not have response to specific

Usually Requires Dietary seizure control proteins.

Therapy for Life Ketogenic diet has been Or have digestive

Must avoid certain shown to help reduce absorption disorders.

Amino Acids that the frequency / severity of Requires an Amino Acid

body cannot metabolize seizures —in some cases diet to avoid the allergic
eliminating seizures. response or improve

nutrient absorption.
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We help patients navigate the complex pathways to access
medical nutrition products

IMEDCARE DME  SERVICES

Ratient Doctor./ RD Pharmacy / Home Care (HC) Pharmacy [ HC Pharmacy [/ HC
with prescribes validates patient insurance provides medical food bills Insurance
Medical NCtellelel Coverage to patient
Need Food

O CAMBROOKEcare

A full-service program to help patients navigate
medical food coverage and reimbursement options
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Our compassion for our consumers in embedded

in our roots
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1992 2000

Lynn & David Cambrooke Foods
Paolella’s son, was founded by
Cameron, is born and  Lynn & David to
diagnosed with PKU. serve the PKU and
Their daughter, related disorders
Brooke, would be community
born with PKU in 1997.
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Glytactin
BetterMilk,
the first GMP
formula for PKU,
was introduced
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2014 2015
Tylactin GMP KetoVie™, our
for Tyrosinemia liquid
WelS ketogenic
introduced medical food

for Epilepsy is
introduced.

AJINOMOTO

2017

Cambrooke
joined the
Ajinomoto

group
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Entered Protein
Allergy Market
offering a unique
carbohydrate
blend



https://www.cambrooke.com/products/ketogenic/

Video
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https://www.dropbox.com/scl/fi/p5652zuxinmggljz9espx/v11-alt-music.mov?rlkey=qy7xbm8xlv504pxagd0n37mcs&dl=0

Ajinomoto Cambrooke competes in a broad market that targets
a range of medical conditions

Low Protein Food
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We have built a portfolio of solutions designhed to help our

patients thrive
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Inborn Errors of Protein Ketogenic Foods

Metabolism
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To accelerate growth, we are transforming how we
communicate to patients and healthcare providers

Sampling & Cooking Events Consumer Education & Engagement
En =0 - o e | Social Media
S Activating our Community
- Founder's Story

CAMBROOKE

FM/ Founded,
Cmmmﬁ/ Centered

C

GpomaCropeptice (GMP) nutritondl s
nascrnallo & base 0a glycomocT

{Cambrooke

:31GLYTACT|N

(Cambrooke @ L, 5 ettermilk

20 GLTE%CTIN

Join our community @ cambrooke.com 4},

EIe‘)ating our -
Appetite Appeal L HCP Education ]
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And continuing to be leaders in bringing innovative solutions to
the market

Coming Soon

2021 — Launched first
2010 = Launched SPA product wi.th no
First GMP Corn Syrup Solids

- . . AFNA* Partnership
Amino Acid Hydration Low Protein Gyozas

Formula for PKU

PREPARATION
CETOGENE

v S

2022 — Launched

2015 — Launched First First Plant based
Keto formula with MCT, Keto Formula
Selenium & Carnitine SPI-.\ Category Advanced Metabolic
Disruption Formula
s> cambrooke
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And powering this next generation of innovation are
the synergies of being part of the Ajinomoto Group

AFNA Gyoza Fat Blend Development
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SENSORY ANALYSIS

Sensory Projects Clinical Trials

P— >4

= A
%= cambrooke = )
AFNA: Ajinomoto Foods North America,Inc 12



With the Ajinomoto Group’s support, Cambrooke has expanded
its presence to over 20 countries

Direct

Countries
Distribution

Partners
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2030: Roadmap for Growth
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Our Vision

Ajinomoto Cambrooke will
remain relentlessly
committed to our patient
community through
outstanding nutritional
options and superior service!

r
Our Mission
Founded by Family,
Built with Community
.

Win

Through Innovation
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Grow
Strategic Brands

AJINOMOTO.

2024|2025 | 2026

STRENGTHEN FOUNDATION:

Capital Investments to Expand Capacity
Automate Manual Business Processes
Develop Marketing Strategies

Expand Sales Force Reach

Champion

Our People ~ Our Culture

Operational Excellence

2027|2028 | 2029 | 2030

ACCELERATE GROWTH:
Innovation
DTC & Social Media
Geographic Expansion
Targeted Strategic Investments

Execute

International Integration And Acceleration



Thank you
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