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Today’s Message AJINOMOTO

The whole company is working together to further evolve ASV* initiatives.
We are tackling the challenge of achieving the 2030 Roadmap ahead of
schedule by accelerating growth based on a “Speedily” and “Properly”
approach.

In the medical food business, we will grow by expanding the market using the
Ajinomoto Group’s network and entering new areas, while also enhancing the
value of existing products.

Furthermore, by integrating the Food Products and Bio & Fine Chemicals areas,
we will fully leverage the strengths of our “AminoScience” to contribute to the
well-being of all people who need nutritional supplements.

*ASV: Initiatives to create both social and economic value through our business.
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Aspiration (Purpose) AJINOMOTO

Contributing to the well-being of all human beings,

our society, and our planet with “AminoScience”
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Reduce our
environmental
impact

billion
people

Help extend
the healthy life
expectancy

Sustainable food systems
that are more resilient
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Business Strategy for Medical Foods AJINOMOTO

Medical foods is an interdisciplinary area in which we can leverage the strengths of
both the Ajinomoto Group’s Food Products and Bio & Fine Chemicals businesses.
By leveraging technological capabilities and intangible assets across businesses,
we aim to expand the business and contribute to the well-being of those who need

nutritional supports.
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The High-Speed Development System AJINOMOTO
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Contribution to Our “Purpose” & ASV AJINOMOTO

Contributing to the well-being of all human beings,

our society and our planet with “AminoScience”

) ASV .

Economic value Social value

Financial value (performance) Social val ot the A
obtained by the Ajinomoto ocial value that the Ajinomoto
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» Forward-looking statements, such as business performance forecasts, made in these
materials are based on management’s estimates, assumptions and projections at the time
of publication. A number of factors could cause actual results to differ materially from
expectations.

» This material includes summary figures that have not been audited so the numbers may
change.

» “AminoScience” is a trademark of Ajinomoto Co., Inc. registered in Japan.
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