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|| Profile

In the Ajinomoto Group, R&D takes the lead as a growth driver toward
becoming “a group of companies that contributes to human health globally” by
conducting a wide range of activities to create new value for the future.

In addition to its own diverse technologies centered on the three areas of
“Food,” “Bioscience Products & Fine Chemicals” and “Pharmaceuticals &
Health,” the Ajinomoto Group makes use of external research networks in
contributing to the sustainability of the global environment, securing food
resources, and healthy living.

The Ajinomoto Group’s total R&D expenditures for fiscal 2010 were ¥36,906
million, a breakdown of which is below. R&D personnel numbered
approximately 1,200.
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|| R&D Areas

The Ajinomoto Group conducts cutting-edge research and development in
the three areas of Food, Bioscience Products & Fine Chemicals and
Pharmaceuticals & Health, as well as in overlapping areas, with amino acids
at the core.

@ Food

As a leader in the field of food, the Ajinomoto Group is deepening research on
umami and other taste technologies in pursuit of overall deliciousness, including
flavor and texture. At the same time, the Ajinomoto Group is working to be No. 1
in deliciousness in each country, with the aim of building the world’s No. 1
seasoning business. It is also beginning to provide solutions to overnutrition in
developed countries and malnutrition in developing countries.

@ Bioscience Products & Fine Chemicals

The Ajinomoto Group deploys advanced bioscience and fine chemical
technologies based on its world-leading amino acid technologies to provide
high-value-added solutions in various fields.

In recent years, R&D activities have included development of eco-conscious
products, as well as fewer-resource fermentation processes that make the
most effective use of natural resources such as water and energy.

The Ajinomoto Group is also deploying its cutting-edge bioscience and fine
chemical technologies to develop new technologies and create new businesses.

@ Pharmaceuticals & Health

In Pharmaceuticals, the Ajinomoto Group is conducting discovery research
focused on gastrointestinal and metabolic diseases. This research is based on
clinical nutrition consisting of infusions and medical foods that start from
applications of amino acid. In Health, the Ajinomoto Group is exploring new
health-related materials and functions and working to develop them into
commercial products.

@ Overlapping Areas for Future Growth

The Ajinomoto Group’s businesses also encompass areas that overlap Food,
Bioscience Products & Fine Chemicals and Pharmaceuticals & Health. The
Ajinomoto Group aims to expand these overlapping areas to achieve further
innovation in the future.
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|| R&D Organization

The Ajinomoto Group is building an organizational structure to promote
strategic R&D linked more closely with business operations. Efforts are
focused on strengthening collaboration among the three research
laboratories of Ajinomoto Co., Inc. and the R&D departments of group
companies, while also making active use of open innovation with research
institutions and other companies in Japan and overseas.

In Food, the Institute of Food Sciences and Technologies conducts R&D
and industrialization of seasonings, food products and health food. It also
collaborates closely in a wide range of projects with group companies such
as SHANGHAI AJINOMOTO FOOD RESEARCH AND DEVELOPMENT CENTER
CO., LTD. (China), Ajinomoto Frozen Food Co., Inc., Knorr Foods Co., Ltd. and
Calpis Co., Ltd.

In Bioscience Products & Fine Chemicals, the Research Institute for
Bioscience Products & Fine Chemicals conducts R&D and industrialization
involving the manufacture and new applications of materials and products
related to bioscience and fine chemicals, including amino acids and
nucleotides. ZAO “AJINOMOTO-GENETIKA Research Institute” (AGRI), a group
company in Russia that specializes in research and development, conducts
R&D on fermentative microorganisms. Ajinomoto Co., Inc. is also working to
enhance its R&D network with group companies such as Ajinomoto Fine-
Techno Co., Inc. and S.A. Ajinomoto OmniChem N.V. in Belgium.

In Pharmaceuticals, the Drug Discovery Research Center of AJINOMOTO
PHARMACEUTICALS CO., LTD. conducts research encompassing drug
discovery, development and commercialization.

0On the other hand, the Institute for Innovation is responsible for R&D that
spans different businesses in order to create new businesses and new
products driven by cutting-edge technology, and to develop technologies that
will underpin the growth of existing businesses.

Group companies in Thailand, Indonesia, Brazil, the U.S.A., France and
China have Regional Technology Centers that serve as bases for
development of food products and fermentation technology.
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|| Basic Intellectual Property Policies

The Intellectual Property Department of Ajinomoto Co., Inc. supervises
intellectual property for the Ajinomoto Group. Based on the following three
basic policies, the department’s mission is to contribute to maximizing profits
and enhancing corporate value by promoting concrete measures together with
R&D and business departments.

Basic Policies

1) Improve the quality and quantity of intellectual property results by
nurturing a climate of creating and utilizing intellectual property
throughout the Ajinomoto Group.

2) Create and implement an intellectual property policy to promote the
strategic use of intellectual property.

3) Minimize intellectual property risk with appropriate surveys and deal
properly with the intellectual property rights of others.

|| Organization of the Intellectual Property Department

The Intellectual Property Department is a corporate sector that supervises
intellectual property-related matters together with subsidiary Intellectual
Property Expert Co., Ltd., resident staff in Virginia, U.S.A., and specialized staff in
Moscow. The three bases in Japan, the U.S.A. and Russia cooperate to secure
strong patent rights, particularly in biotechnology. Moreover, AJINOMOTO
PHARMACEUTICALS CO., LTD., which was split off in April 2010, has a
specialized department that formulates and executes intellectual property
strategy for the pharmaceuticals business and handles licensing.

|| Contribution to Business (Topics)

1) In April 2011, Ajinomoto Co., Inc. and SRL, Inc. jointly launched the
Aminolndex® business of disease screening examinations using amino acid
technology. The world’s first health checkup method using amino acids, this
business began with cancer risk screenings in the health checkup support
service sector. Developed by Ajinomoto Co., Inc., “Aminoindex Technology”
combines amino acid metabolism research, bioinformatics technology and
amino acid analysis technology to clarify an individual’s health condition and
risk of disease by statistically analyzing and indexing changes in the balance of
amino acid concentrations in the blood.

Ajinomoto Co., Inc. acquired the basic patent for this technology in Japan in
September 2010. It also has filed for numerous patents for related
technologies and for trademarks in Japan and overseas, and will protect and
deploy them as intellectual property to support this business.

2) Advantame is a next-generation super-high-intensity sweetener that is
about 20,000 times sweeter than sugar. Ajinomoto Co., Inc. plans to begin
sales in the U.S.A. in 2011, and is also planning a global rollout in Europe,
Asia, South America and other regions. In terms of intellectual property,
Ajinomoto Co., Inc. is establishing a patent network to support the business
expansion of Advantame, and has acquired substance and process patents
in a total of over 40 countries worldwide.

Enhancing Intellectual Property Education

I

Ajinomoto Co., Inc. raises the educational level of Intellectual Property
Department members by setting standard skill requirements according to their
career level. For researchers, Ajinomoto Co., Inc. carries out training for
information retrieval, patent search and patent map as well as training based on
career level. In addition, on-site seminars about trademark and brand strategy are
held for marketers in Japan and overseas.

In fiscal 2010, about 60 seminars were attended by a total of approximately
1,500 participants.
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Changed as follows from the year ended March 31, 2011:

o Health and nutrition business: from Domestic Food
Products to Other

o Edible oils and coffee products: from Domestic Food
Products to Business Tie-Ups

* Functional foods: from Amino Acids to Other

o Medical foods: from Pharmaceuticals to Other

I| B#FIGFHEAR LAHEA (2009518~1258)
Top Applicants of Published Patent Applications in Japan (Calendar 2009)
(FEHMTRERREZ20114ERKLD  From the Japan Patent Office Annual Report 2011)
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Ranking  Applicants Number of Published Patents ~ Applicants Number of Published Patents ~ Applicants Number of Published Patents
1 (Oh) EE T B TR FAR 85 JINIWTAR 7—4— 58 TEE(#F) 82
National Institute of Advanced Novartis AG Kao Corporation
Industrial Science and Technology
2 EVRINAFTvT SHRSAU—X 83  EEILF(¥k) 58 FI1—E—(#%) 70
FPOFIVTEI v T Tsujido Chemical Corporation Q.P. Corporation
mondoBIOTECH Laboratories AG
3 I7.KIXYV-5 02 75— 67 SAFVHR) 42 YYRNU—R=ILT1> T A(¥) 48
F. Hoffmann-La Roche AG Lion Corporation Suntory Holdings Limited
4 SROEHE (KR) 63  TEE(k) 37  RTEGHGKR) 46
Toyobo Co., Ltd. Kao Corporation FUJI OIL CO., LTD.
5 JIRITYI, AV D—RKLAFT YR 62  EIN(#F) 33 Z=HRIT-IT-7A(k) 39
Genentech Inc. Kowa Company, Ltd. San-Ei Gen F.F.l., Inc.
6 FUVINZ(#%) 61 HRERFEG@) 31  BEATUAITIL—T ) 34
Olympus Corporation MARUZEN PHARMACEUTICALS CO., LTD. The Nisshin QilliO Group, Ltd.
7 () BALZRZR 54 IVARIEE(HK) 28 (MR AXRA 33
Riken Kobayashi Pharmaceutical Co., Ltd. KANEKA CORPORATION
8 F1/ 2 (%) 35 (Lo vPITUIIL 26  (¥)ADEKA 30
Canon Inc. Tokuyama Dental Corporation ADEKA CORPORATION
9 RL (%) 34 HE—=H(¥) 26 BRDFEGK) 29
Toray Industries, Inc. DAIICHI SANKYO COMPANY, LIMITED Ajinomoto Co., Inc.
10 TEE (k) 33 O—h&RE) 25 RRAFOVIIFT /=L 26
Kao Corporation ROHTO Pharmaceutical Co., Ltd. Nestec S.A.
15 RO (#%) 28
Ajinomoto Co., Inc.
16 ERDFR (%) 19
Ajinomoto Co., Inc.
I BRREHHOHES EERIGHE - SHRE
Number of Trademarks Held Country Coverage of Major Trademarks
. (Application and Registration)
ER Bt
Domestic Overseas 3100 = HFE - BRE EEED
2792 2,864 - Trademark Country Coverage Applicable Products
2,601 ' )
2,402 u J—Rb—hISURELT
AJINOMOTO 144 Corporate Brand
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#1JINOMOTH
137288 1,396 88 136788 13568 1,414 y ) 129 “AJINOMOTO GLOBAL FOOD COMMUNICATION SYMBOL”
E—EE— SFEHRRO—HVETSYRI—YDEFEDYE
MI'NO'MOTO 132 Umami Slogan and Brand Parts Combination
UMAMI SEASONNG
o BHKHH;H:L
2007 2008 2009 2010 2011 167 Umami Seasoning
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